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My research interests lie primarily in the area of international
business and sustainability management, and actively
involve in the fields of Taiwan firm’s global supply chain and
environmental, social, and governance (ESG) management as
well. I have been involved in planning and implementing
Taiwan's national climate change mitigation and adaptation
policy in National Development Council since 2010.

My research interest areas including:

*  Corporate strategy and sustainability management

*  Business sustainability and ESG research

* International business

Techniques used in study

Business models analysis, statistical analysis, business context
analysis, other computational modules.
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International experience
factors
® Breadth of
internationalization
®  Depth of
internationalization

Local linkages for
knowledge factors

® R&D networking

®  Marketing networking

Control factors
®  Firm size
R&D intensity
Intra-industry
FDI

Co-location of
marketing and
production

Marketing innovation
factors
®  Upgrading for local
demand. s
®  Upgrading for global
supplies
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Supply chain factors
‘® Tariffs
® Supply chain completeness
‘@ Cilobal logistics

Control factors

i ® Internationalization

Reshoring
Decishon

® Husiness model

® Firm size

® High-iech indusiry

® Red supply chain
competitor

H2

Location factors
® Local market potential
® Labor oost
® Maerial cost
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